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Carefully follow the instructions given in each Group
and Question.

gE1@ PQI6 G ggsa goa apeedgee a9a age
amwe e |

P.T.O.
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GROUP - A
‘Y eqiel
All questions are compulsory.
af18 g9 QWRIFRe 26e |

From the following alternatives given under
each bit, write serially the correct\arfswer along
with its serial number against each-bit :

\ 1x12=12
601@ GQgda goa GeRIe’ 3eqgde Awg 0e
08ece ¢49d adia 9fie awnideR QAIRAI
emel :

a) A ma:qw!m:h sells to the final consumer
is called
287 QAcAIRIF 86 QQYU 90IAQ QAN
1) Commodity market

QY QRIQ

il) Spot market
20 QI

ili) Retail market
cloal eI

iv) Wholesale market
diaeicl eeiq



1001-C
b) A marketing concept that is based on the
idea that people will purchase more goods

and services if aggressive sales techniques
are used is called

a0 21LAAIPS 294 (FlIR MLQQ PQUAN
6969 QRAIINE 2R ARAIEQ Q&4 G cael

Q0 Qe A Al ag% ae
AUIQENT CRR

i)  Marketing concept \
QQaQ AIQEI

QIR AUIQE!

Il form FMCG is
\\@MCG Q 94Qa ceal

Fast Moving Consumer Goods
Iy ﬂﬂﬂ‘ QEIAQ 9ed

iij Fastest Moving Consumer Goods
CIERE QAP 9RQIAQ 909

ii1) Frequently Moving Consumer Goods
FeRaR QG eRRIAQ 9ea

iv) First Moved Consumer Goods
FIE Qe @RL1FQ 909
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d)

Government issues Treasury Bills for
raising
daQIQ €7CRRN IR gORR QA g eRaId

i)

i)

1ii)

iv)

short-term fund
gr-faie ai§
medium term fund
AWNA-A2IQ1 Q18
long-term fund
d-fae a§
long & mefdiym term fund
1d ver prn- A1 aIg

N\

The mafket that deals with the issuance of

PR
QR

A)

ii)

sharés is called
FA00Q gORR Q@ A8 eQIeQ

I

Primary market

giaifie eeIq

Secondary market

cel8 @RIQ

Money market

AQl QI

Commercial market

QAL QIR
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f) SEBI was established in the year
SEBI 298I80 61ag9! 946 ceal

i)y 1990
eeCo
i) 1991
eaae
iii) 1992
_e9
iv)] 1993 A\
AN

8 A manager geeds to be an effective
communicator,, o persuasive leader and
motivator Jfor”’ attaining success while
pel{or(;l:lint-ﬂ:e tunction of
caer goich amiepIca aerRel QIgR aig
QW8 AAERET 08 Qd IR CRAIQ
ageN ¥e* GEAIGRIRQ €PeR G cQIQIRR
€RQIQ @ &IV, QIQ! 6RRl

1) Planning
€dIRRIae

i) ~Organising
TA0MIQE

i) Staffing
QIfie gaee!

iv) Directing
. Pedanl



J)

k)

Management is basically
ARGE aQGee!
i] an art only
QR 9@ @@l
ii) a science only
6QOR YR QRIQ

i) neither an art nor a science
QR Q7 ImIe Q6d

iv)] partly an art and partly a science
APEQAICY IQ QR Y AERAIER YQ
ORIQ

The abbreviation, 'LPG’' is used for the

terms

'LPG' re8geheder 49 degeeaid ¢1eQia

QY Q191 can

i) Liberalised Public Grants
QeQIAIRee aeRe A1qd

Jl)*  Liberalisation, Politicalisation,

Globalisation
QRAARERCR . RTAQARCDR .
CAAQARCRAR

iii) Liberalisation, Privatisation,
Globalisation
QEAARELAR . JIACAINCRAR .
cAARARCLAR

iv] Low Priced Goods
€Q gaeg 968
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1)

ins

G

a)

The type of environment in the country

that directly and immediately influences
business operation is

€9R 604 9AIQ AG6RE QA QIR
deis Yo 9Q8 daige QQeid, 9I191 ceRl

i)

1)

Political environment
AUREHoR aaLed <&
Social environmen 0\
QIfllee dacd

Economic.environment

-

aeIsﬁ% 8
N vironment
aaeea

the following questions as per

ons given under each part: 1x 12 =12

QGEQ geR FRERE 2RAIKA AAREE
P0Q QA @A :

Fill in the blanks :
dR8Ie 908 oA :

1)

The President and other members of
the District Forum are appointed by
the Government.

CRIGANE LA AATE 6 AR
e daeIq RQe *QaIB |




b)

1001-C

ii) Direct channel is also called
level channel.

gois 0Qe gaIMe A Qa1
Q&R QEIRT QRIAN |

Correct the underlined portions of the
following sentences :

faRge QMeERcQ el , sa@e 269

AR @Q :
ii) fum:u@ more closely

rclated wi function.

6QIeQ! Qfge-gaRe!  geId:
Eﬁ& 69 ana |
iv)] Th concept of functional

management is the contribution of

=

gaiaae 0QgRAIQ AQIAEI 6QeR
CORAR U AQQIR |

v) In family branding, companies use
different brand names for different
products.

JOQI06Re QUeQE MNegIa QM

oG8R Qgead Gf Qf gea il
QA QRN |
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d)

Answer cach of the f{ollowing in one

sentence :

PRGSO JERIQQ 6AITY CREIV AR QAR

Qa :

vi)

vii)

viii)

What is meant by ‘Stock Exchange’ ?
QA A0AL QIR PR6A Q'8 QRIY ?
What does the Principle of Unity of
Command suggest ?

216909 HMMOE Q'8 g8IeR! K6 ?
What 1: product-mix ?\

Qgie-aga Q'a ?

Express each of the following in one
word /term :
PARge QePIRQLRIFY GReId §Q/a06R

gelda
ix)

The policy of the government that
deals with the tax structure and its
collection.

daQIaeq YO Q18 AIgl eQ QI8 Ye
YRIQ 2101, 430 98 |

The regulatory body for the securities
market in/ India.

QNSEA 96Q0 eeIaa R4 gl |
The market that only deals in old
(QOR 0Qdl goQPa QIARIQ QYA
eela |
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xii] The legal institutions created under
the Consumer Protection Act to
redress grnievances of consumers at
District levels.

@aeala| g8l oy dRdleql
QACAISIE 2QCaIE QAIfRER @ql
goEa 98 €ISl RURQ ATHIR |

GROUP - B
o eqe
Answer any ten of the “following questions
within thirty words each : 2x10=20

geeieq HAad aqe-Bife agl ArRge 9998eQ

ca cQled eadq Aae @a :

a) State ﬁ?yﬁrﬂvisiona in the Consumer
Protection Act regarding appeals against
the order given by the District Forum.
QRIS 98l ARREA QI CPIAAQ 21604
oQeca A0R ARIAI QI gl QR
ea |

b) How has the term ‘complaint’ been defined
under the Consumer Protection Act ?
QUERI8! A8 ARREA ‘ARCAIN’ g0 @aq
TRIGE 6QIQ8 ?

c) Distinguish between Consumer sales
promotion and Trade sales promotion.

QOCAIS! PQE TSR B MIAIN 9QL, T°RER
e Il 04l |
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d)

h)

)

Name the different elements of marketing
mix.

2066-Agea QAIRINGFRQ RIF 64 |

What is the objective of penetrating
pricing ?

QQIQ 6201 AR AFIREQ acea RIEQ
Distinguish  between “packing and
packaging. N |

a?mma Ve CRaMQEE ANca gl
Qdla |

What do you mean by physical
distribution ?

0ga0e 9ete ed @8 98 ?

Name any four concepts of marketing.

¢ cQlad QAT QaaR AU QI

el |

Distinguish between  primary and
secondary market.

gIeiAe @ ¢dla QQIQ A6 algl edia |

Name the different tools that Taylor
suggested for scientific task setting.

erIeGae < GQuead e ggiee
QAR 8GR ARMRAAFRR Q1A CRY |



k)

)

m)

1001-C

Explain organizing as a process.
FAORIRQEQ Ve GRAIAIEe Q@I |

Why is management considered
universal ?

dageRIe ader? Qe QX Jqa
QUaNg ?

Explain the principle of unity ofidirection.
PedarIQ WA Q1A |

Answer any four of the fallm; questions
within fifty words each : Ix4=12

96010 ae/ae _d96a aide ay  PaRge
94989Q 6 sﬁ'lqﬁgma QR 6RGl :

a)

Ll

d)

State (the\ situations under which a
complaint can be disallowed.

FREaAINQ geMIsHIe QAQIQ aaEtaee acps
Qo

Name and explain the different types of
labelling.

G0R, 91 CRIAIGALA AIA CAY 6 QI |
Mention any three differences between
Marketing and Selling.

QU8R Ye° QG AWM 6a 6Rled B6RIT
aigly Qsps! QQ |

State any three objectives of SEBI.

SEBI @ €9 €368 36015 QE06N Qce @a |
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€|

Name the quasi-judicial bodies which
function at National, State and Distnct
levels for redressal of consumer
grievances.

ROIG. QAU G PR IR QIRISIE

266019Q QaanaIR QI eq 91@%1@‘&0&
TrgIgfeq AIf 6 |

*

f) Explain the meaning Qibera]isatian',
‘privatisation’ and 'gl lon'.
‘WIS, ‘VEUAR AL (2 [=TAT3
28 egIa |

-C
Answer any questions from the following :

-

\ 8x3=24

ga96eq 64 clad G6RITa QA 6RE :

&& tion the different rights and responsibilities

of consumers.
QICAISIAINEQ QR AU G ALY QR @Q |

6. What do you mean by channel of distribution ?
Discuss the factors which influence the choice
of a channel.

Q0Q8 gaIR QGeR Q'4 QY ? F0Qd gaMa
QAR (L6 49 QIR JAIRe QXN ?
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What is meant by financial market and what
are its important functions ?

QR4 ARIQ QAR Q'8 QTIY Y YRl degad
geIiage @'a ?

Define management and discuss its features.

atgeea @Rl e ver veie (Beasgade
216R1001 @Q |

Define business environment ‘and discuss its
importance. )

edi, aG6eaa R 32 ¥ WRIA 99R
dicaleRl @ | -
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geee SRIa 6 ggen goe gerdgee age
aee aiee o9
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(2)

GROUP—A
e—aalel

1. From the alternatives given under each bit,
choose and write serially. the correct

answer against each bit :
1%15=15

geoie S8 g4e Fgea goa I9eQeeR OR
QRALY PAR IR SAIFAICR SRy

(a) Business environfngnt scanning is
done primarily for

eQia AR6aa Zgaies QiR AR
6rIaa SIEL SAUAIRAN, 12 62l

(i){ realistic planning _
QIZLQ! AXIGE AR A

(i) effective control
TRge G0 AR

(iii appropriate staffing
Q62AIYS AT IR AR
(iv) effective motivation
aege 69IQAILR AR
/10-A ( Continued )



(3)

(b) LPG is connected with
LPG Q12 Q%¢ Q°g8e, SI12/ 629l

(i) economic reforms
246700 QAR

(ii) social reforms
AAITR 'R

@) political reforms
QUREHER AU

(iv) cultural reforms

A'IOR QAR

(c) The scope of péwer'and authority of a
manager _expafids with upward
movement
266 OGPIRRS SA B GRIFIAR TRAR
Qe §4 60606969 AFTIFT CRARAIN

Pl @fll
(i) in his length of service
QISR QISR A

(i} in the number of subordinates
under his control

OIF ORI 2ER SFeIS
Q°gnl

fiv) in his position in management
hierarchy
JooIRR 6QITIRER FITR TR

/10-A ( Turn Over )



( 4)

(d) Principle of scalar chain is connected
with the management of

cdaRe 4¢e I8 ARl OfIeR Qe
Q°ge, IRl 62l

(i money

2¢ <
(ii) materials N 6
QiGN \
(it) machineries @
QJeaid
(iv) men 6@

AR
(e) The for developing the
princip of general administration

goes to
§Qﬂ gaIge F1Bgeea 308 680 A4
\\Q 923, 6Q 626

(i) F. W. Taylor
g, @4, 609
(ii) P. F. Drucker
Q. 4q. geq
(ig) Henry Fayol
RO CTUR
fiv) G. R. Terry
@. 2IQ. 669

/10-A ( Continued )



(5)

Controlling function is more closely
connected with the function of

F0ad geIdy 60Q gaidt Qg Ay S,

QIR LM

A planning
6QIRRI 990

(i) staffing
KIoIN goIeR

{iij) organising
q*QoR

fiv) coordinating
AAQULRE

(g) Training imparted in a simulated work

/10-A

place{is known as
2090 AIIEAgER gon JENde SRICN

i) On-the-job training
QIdyg gdiad

(ii) Off-the-job training
QIY-9@1a 9dad

(iii) Apprentice training
a91eQQ gane

(iv) Vestibule training
QY gaad

( Turn Over )



(6)

fh) Equity share capital is refundable

(1)

/10-A

AVIRE 2°69Q 'S 6TAB 6QIRA
(i) after a fixed period
@ G409 ana a6

(¥ at the desire of the sharehqlders
d*EAQUIRNNINE agl APdea

fii) at the time of winding“up the
company

@AINQ 2D AAER

(iv) at the desire of the Board of
Directors.

FeLaaRERIT Qgl 296K
Overdraft facilities are enjoyed by
2-R0I6R I RTENT FR2IB

(i all types of account holders
ANY IRIQ AR UKD

i) only those having savings

accounts
| 6RQQ QBQ 2AIQ VISR
(i) only those having current
accounts

AR OP3 TAIR U

(iv) only those having fixed deposits
R QIR SFI T NS

( Continued )



0)

(k)

(7))

During gestation period, investments
in a project yield

2e961 Q6 gessa I0ge adQ
d@ara

(i) maximum return

QRIS 2D 66

Jii) moderate return
aGdie a1 \

(iv) no return @

g oG )
Mass p ion is an essential
feature of

QSR QYR IR 6ARe TdaY,

el
4Qi) product concept

/10-A

QqIe Ul

%) production concept
QIR Q€

(iii) selling concept
IQa AUk

(iv) exchange concept
SEOG AREN

( Turn Over )
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(m)

J10-A

( 8)

Of the following determinants of price,
the one that forms the base level of

price, is

Q0 9 FeegEe MmN ARl YR

3900 8 Adaa Sf 621NN, BI2 IR

() demand
QIaQ
(i) competition
gocRIgol >,
(iii) government policies
deeial 918
(iv) cost
AR,

Ingreasing the volume of sales within a
npulatad time is the prime objective of

@ FRIG0 A0 ARINER IQa ARAIER
2R QIR YT REREY, FI21 62
(i public relation
eF AR
(i) advertising
IRAR
(iii) sales promuuun
IRA TORR
(iv) personal selling

g —

QUSWoIS QQEI
{ Continued )
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(9)

(n) Under penetration pricing method, the
price is fixed
QRINERT @R FNIQE IV AFASR 2R
RIS eLIRAN]
(i) at a lower rate initially which is
gradually increased
JIQAER *F| 2ANECR VIR 6 8¢ §&'
AR \U
(i) at a higher rate initially which is
gradually decreased” A
dIQAcR @F QURER JIKAUF FEO [
QA QAR
(iijj at a lower/Tate/which remains
unchanged
@f 2REARQIL ACAASRE FZAIN
(iv) at a higher rate which remains
unchanged
AR 2106 AT AFEE RN
(o) The process of selection starts
e Il 20 6LIRAN
(i) before recruitment
26g86 98a 99
(i) during recruitment
26Q9d Rl QINER
(iii) after recruitment
26996 QA a6
(iv) Both before and during
recruitment )
Qo 26986 gl 9ee 6 9]l
RIRER

{ Turn Over )



( 10 )

2. Answer the following questions serially as
per the instructions : 1x15=15

ageed  2pAR  FgRde gqqm P
SAIgalsR B2

(@) Answer each of the following questions
in one sentence :

Jecueg 601N QIYeR AIFie QENRRTe

d99ees 08 6ad :
N

() What is meant by business
environment?

RQIY JREN 6N ' QYN ?

(i) What does principle of parity of
Fayol suggest?

Fayol® ‘QnQl @18’ @' gaeel
QEQ?

fiii) How is pricing done under the
 skimming pricing strategy?

9gQ 20 FNIRE 6ANR AGACR AN
QOA RIS LAULIRAIN ?

(iv) What is trade credit?
‘Yeade a8’ 9’4 ?

/10-A ( Continued )




( 11 )

(b) Fill in the blanks :

LI o @ :
eich
(v) Management is a/an
science,
AROIRR! 9 QRIS

N

(vi) Debentures which are repayable
on demand.dre known as
debentures.

QEI0Q QIR VR AIER 69 6RINAN
ORIG nesrufig gAN

(vii) Direct channel is also called
level channel.

gous gae __ 9a gaw
QIAN|




(12 )

(c) Rectify the underlined portions in the
following sentences :

FOREe ANGFeR  cuISe 2°8g
ACHG IR :

(viij) Planning is the process~, of
identifying and groupingl/ of
activities, assigning _tasks) and
delegating authority.

o cAIGRl, QR 'ﬁliigct'_ IR Q°
NQQIRRd, QIGIQ V9 I gRRI
gotuIe 2a9Ie, 1@ gRal

(ix) The workifig capital required to
meet different  unforeseen
situatioris is known as seasonal
working capital. -

R AgeNde 0ddda gridal Afe
NS 620 QIR LB
AELINIR RITILIRN YT FRIAN|

net

(x) Mass distribution is an essential
feature of product concept.

Q2R F0QE product UREIR EAIRR
Q6ATR |

(xi) Advertising is a paid form of
a+4 personal communication.
QRIOE 98 28 gR NINEQ
ediglicdicliar FliaNe |

/10-A ( Continued )
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(d) Express each of the following in one
word/term :

QORTe geoueg 6JITM a0/aQ6a gRle
@ :

(xii) The policy that regulates the
amount of currency and credit“in
the country V)
MO Qe 66 AQl We* Qda
ARFIEP FAad @R A

(xiii) The process »of providing all
product-relafed’ information on
the body of th@ product or on their
wrappers/ or container for the
benefit of*consumers

RUeRISIT @0 QIR QYR Ags ooy
QAT FU QAQIRQ RS RAERQ
fA QO] UK VTR QR
QI R

(xiv) The total value of all current
assets L o

Qng o ﬂﬁq'ﬂﬁa 6A1IG, IR

(xv) The structure showing the
composition- . and pattern of
owner’'s funds and borrowed
funds Go

99 el ARl AIRIR 9§ 68 ad
dI§Q QAR

/10-A | { Turn Over )



( 14 )

GROUP—B
H—aRs

3. Answer any eleven of the following
questions within 3 sentences each : 2x11=22

QERIRE M AN AR Qe *F FQAgie
Q9969 6a6Ed 1AINTa aR 6RG

(a) Differentiate between money market

and capital market. A

Q! QRIR e° QT WIR-FRINER IRy
Qg2 |

(b) Distinguish between spot market and
future markét>

QAP QRN YQ° RQWIP WA AYER
Qi Q4|

(c) .Name the elements involved in the
.Jnanagerial function of directing.

AGQIReS QeRdel geidiea a°Fe
QAIRINYTIR RIN 6Q6l |

(d) State the main sources of borrowed
funds for sole proprietors.

908 NeAIIS] Q8 dda QUgee
QERS A

(e) Give the full forms of SIDC and ICICI.
SIDC 4 ICICI® g4 @4 Q6R% aal

/10-A ( Continued )
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(ff/’ What are the main sources of fixed
capital?

A1 TR 8N 9QgRe @'6 7

(g9 Show the differences between fixed

working capital and variable working
capital.

AR QBRI T 9 OReERIR
QIR YT AIER FERR QBN

\
() Explain the meaning._éand basic

objective of fatigue’ study.

QB APMERR B e cIde aseay
QI |

() Name the/ different facilitating
functions of marketing,

daee 0GoRRl Zegs 6K gamead
adigien Q10 ased 9ol

() * What are the elements that come
under marketing mix?

S0ee-Ggeca 298 VR LARIGYRe
Q'a?

(k) State the basic nﬁecﬁves of labelling.
ERFRNINGER 6FIRQ " QERMgPe asqe
@ |

/10-A ( Turn Over )
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() Explain POP.
POP Qg2 |

(m) What does the principle of unity of
command suggest?

FeRIR ARINE Q'6 gBIRRI K6R 2

fn) Mention any four sourees’ of
short-term finance.

Qe-fa 2da easFlad)-ocas @
QERY R |

4. Answer any six githe"following questions
within 6 sentengesi€ach : 3x6=18

geoiee I _SIiea aific oF {geSe
d99eeq 6a6T16d 2ATQ GaR 624 :

(a) «Explain any three features of business
environment.

ML ORI CAEHET  TeRIT
QeaaQ g

(b) State any three reasons why
management should be regarded as a
science.

AACINRIR IS JWIE NES TR AR
QeI 6ACNET T6RIT QUG QRS
=]

/10-A ( Continued )
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) Explain any three principles of
scientific management.

QRIPANG AGSINRIR 6AeMaT T6RIT D
Q2|

(d) Explain any three features(/of
borrowed funds.

ad 014 6a6MEd FerIS Tegag QA |

(e) Mention the three basic A_E‘bjcctivcs of
ICICI.

ICICIQ B6RIC AR R8N QERH Qal
(/ Point ot/ any three differences
between marketing and selling,
QR 9 g MR cREMaT TeqId
geRe a4l |
((g) \Explain any three objectives of
packaging,
OPFIRode AT T6RIT Qs
oIl |
(h) What is promotion mix and what
elements are involved in it?

- aete-fge @'a 9 wgee e Qg
QUL AFY QLA ?

/10-A ( Turn Over )
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GROUP—C
o—oaleg

Answer any four of the following questions :
7 ax4=30
GORSie gg9eeg cacdlad cIata aaa 9 :

5. Explain why understanding of business
environment is important for management.

QGeIRRI I MOAD OGEER g8 QRS

giediw, @<
6{ Discuss in brief(the \eSsential features of
' management.,
AR (g I6ETPFR 66K
dieRIon @

7. Elaborate the functions of personnel
department.

@GR QoIeR JaIee gRIdIgRe JeeNIEe
gglel |

8. Explain how the (a) shareholders and

(b) companies are benefitted through equity
shares.

ARIRE 2°GIAR FIRMFIER (@) A FARUIRNIANER Q"
(b) FAUNYFS FAR VAFE 6ANAT, g |

/10-A ( Continued )
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9. Discuss .the factors influencing the
selection of channel of distribution.

3008 QOI91R SAFe JRRe QAR KRS
Q°ARER UEAISR! R |

10. Define sales promotion. Diucussés

importance and objectives. ' \
Q0 LR AR/ 6RE | QIR QEREY
dIeNNF @R |

G‘)

&

H7—/10-A 804 R/E/DE




